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FEATURES
 2 Seeing Red
        BY KAREN GUTH
 In the book Brand Aid, Lisa Richey ’89 and her husband take a critical look 
 at the rise of celebrity-driven “compassionate consumerism.”
 7 Lessons in Service
   Two alumni re!ect on their Peace Corps experiences on the occasion 
   of the organization’s golden anniversary.
 12 A Window to Furman’s Past 
   BY MATTHEW SOHNER
   A Duke Library intern uses modern technology to bring old images 
   of the university to life.
 16 Broadening the Base
 BY JOHN ROBERTS
 Furman is developing new strategies to increase applications from 
 a broader spectrum of students. 
 18 Not Your Typical Morning Dip
 BY MELINDA MENZER
 An English professor tells the tale of her own “escape” from Alcatraz.
ON THE COVER: Sophie Page ‘13 of Memphis, Tenn., takes a break from her work on a Homecoming display. See page 24. Photo by Jeremy Fleming.
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